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Welcome to the Mexperience Community

You have found the world’s leading independent web site about Mexico.
Over three-and-a-half-million people visit Mexperience every year...

...people who are passionate about Mexico with aspirations to travel, to live and work, to retire, to
learn a new language, and to establish a home in Mexico...

...we guide them; we provide counsel and advice, so that they can make informed choices and
learn about select opportunities available in Mexico...
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About Mexperience

Mexperience Ltd—the company that manages Mexperience.com
Established in 2002, we are world-leaders in community building, publishing and online innovation

About

Mexperience Limited is an independent company.

This remarkable internet enterprise is made possible by the bringing together of diverse cultures: the
precision of British expertise in design and technology; the pioneering spirit of American enterprise;
and the outstanding attributes of creative Mexican flair.

By working together across cultures and across continents, we are able to offer our clients avant-
garde services and campaigns for suppliers of travel, living and lifestyle and real estate products and
services delivered in Mexico.
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Our Community of Interest

Mexperience.com—An online Community of Interest focused on Mexico
We offer our community the most precise information about Mexico for travel, living e lifestyle and realty

Focused Marketing and Promotion
Over three-and-a-half million people visit Mexperience.com every year.

People who live primarily in the USA, Canada, and Europe and who are passionate about Mexico:
with aspirations to travel, to live and work, to retire, to learn a new language, and to establish a new
home in Mexico. We guide them; we provide counsel and advice, so that they can make informed
choices and learn about selected opportunities—including your products and services.

More than 10,000 people visit Mexperience.com every day. Our Mexico newsletter is read by more
than 30,000 people each month. More than 80,000 blog articles are read each month.
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Relationship to Mexico Relationship & Residence
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Readers by Age Group Reader Age & Generation
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Travel Spend US$ Buying Power & Intentions
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Principal Interests in Mexico ViSitOf Pr()file
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Contact Mexperience
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